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Inspiring those who sell travel



Selling Travel inspires and informs travel 

agents and advisors who sell destinations and 

products worldwide. 

Target audience

Our readers are UK-based travel experts, 

including retail agents, homeworkers, online 

agents, tour operator reservations staff and 

contracting departments. 

We also distribute to travel principals working 

in the travel sector.

Our distribution is carefully managed by our 

inhouse Circulation Manager.  

Our mission

To give those selling travel inspiration, 

guidance and updates on destinations and 

products worldwide.

Products

•	 print magazine (also available in a digital 	

	 format)

•	 destination and product guides

•	 website: sellingtravel.co.uk

•	 weekly newsletter

•	 partner emails

•	 social media

•	 videos

•	 podcasts

•	 Connect events (across the UK)

•	 Travel for Everybody Awards 

Parent company

Selling Travel (established in 1990) is part 

of BMI Publishing, a travel trade specialist 

publisher. Other titles include: The Business 

Travel Magazine and Onboard Hospitality.
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W H O  W E  A R E

“Advertising with Selling Travel has 
been highly beneficial in our mission 
to promote Poland as a top-tier travel 
destination. We highly recommend Selling 
Travel to anyone looking to elevate their 
brand in the travel industry!”
DOROTA WOJCIECHOWSKA
POLISH NATIONAL TOURIST OFFICE

http://sellingtravel.co.uk
https://thebusinesstravelmag.com/
https://thebusinesstravelmag.com/
https://www.onboardhospitality.com/
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Selling Travel is a premium magazine with 

inspiring up-to-date features, on-location tips, 

expert insights, comment, interviews, reviews, 

news, competitions and more. 

Produced by our award-winning team, our 

content provides travel agents and advisors 

with information, ideas and itineraries to 

recommend to their clients.

Format

Our A4 portrait, high-quality print publication 

is also published as a digital interactive 

e-magazine. 

Frequency

Five issues per year – 

January/February/March 

April/May 

June/July/August 

September/October 

November/December.

Readership

12,463 print run, with 3.1 readers per copy.

Editorial Content

Our editorial covers destinations worldwide 

and all sectors. Our Forward Features List 

tables the planned content for each issue and 

is regularly updated to reflect the latest news 

and trends.

Partner Content

Our partner content is created to help your 

brand or destination achieve your specific 

messaging goals.

Our team will work with you to produce 

engaging and insightful editorial, often as part 

of a wider campaign incorporating digital and 

social media content, events and more, to help 

you maximise exposure and ROI.

M A G A Z I N E

“A team of experts in their field, whether 
it’s in editorial, commercial, production, 
operations or design. They all produce great 
work individually but also work incredibly well 
as a team and deliver great results”
KATE KENWARD
VISIT USA ASSOCIATION (UK)

https://www.sellingtravel.co.uk/features-list-2025/
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sellingtravel.co.uk is a one-stop shop for 

travel professionals, with in-depth destination 

guides, dedicated hubs for destinations and 

products, the latest news, reviews, interviews, 

competitions and more.

Be inspired

Using engaging images, inspirational editorial 

and videos, our digital content brings 

destinations and travel products to life. 

We share ideas, expert tips and detailed 

itineraries on destinations and explore the 

latest trends and developments in a specific 

market.

Partner Hubs

Our dedicated hubs delve deeper into a 

destination or a sector of the market, with 

immersive content such as interactive maps, 

videos and expert itineraries, as well as news 

updates, interviews and more. 

Created in close collaboration with our 

partners, the hubs keep agents up to date, 

with our features written and presented to 

inform and inspire our audience of travel 

professionals. 

Hubs

Itineraries

Be Inspired

Trending

S E L L I N G T R AV E L .C O. U K

“Thank you for such a great event. The evening 
flowed effortlessly and the quality of agents in 
attendance were of great high-calibre. Thanks 
for giving Emirates the opportunity to be part 
of such a great evening”
EMIRATES
DENISE BRIDGEMAN

http://sellingtravel.co.uk
https://www.sellingtravel.co.uk/hubs/
https://www.sellingtravel.co.uk/itineraries/
https://www.sellingtravel.co.uk/be-inspired/
https://www.sellingtravel.co.uk/trending/
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“Working with Sally and the Selling Travel 
team has been a seamless experience. 
Communication is smooth, and the final 
artworks always meet our expectations with 
great quality and attention to detail”
CLAUDIA FONTANA
BAHIA-PRINCIPE

Our digital weekly newsletter is emailed each 

Thursday to our audience of professionals 

working in the travel trade 

Content

The newsletter shares the latest news, travel 

deals and trade incentives, plus interviews with 

key industry people, inspiring features, details 

about our Connect events and more. 

Reach

Our newsletter is sent to 25,500-plus recipients 

and achieves a high average open rate of 19% 

(excludes Apple MPP opens).

Our database is carefully managed by our 

Circulation Manager in line with GDPR. 

Partner content

As a common component of the marketing 

packages we offer, partner articles are 

featured in the weekly newsletter which drives 

traffic to your content, campaigns and product.

Advertising

Banner advertising in our newsletter is a quick 

and effective way to raise the profile of your 

product, especially for timely campaigns and 

product updates. 

Email Marketing

Rates

W E E K LY  N E W S L E T T E R
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“I have found the Selling Travel team to 
be always professional, approachable and 
friendly. They are very creative, helpful and 
focused on delivering results. Working with 
them has allowed us to engage better with 
trade partners and has opened great new 
opportunities for us”
VIARA CHALLIER
VRA SOLUTIONS  

Reach travel trade professionals with your own 

dedicated email campaign. 

Reach

Our partner emails are sent to approximately 

16,000 recipients who have opted in to 

receiving marketing updates. These emails 

achieve a high average open rate of 17% 

(excludes Apple MPP opens).

Objectives

Whether you want to share details of an agent 

incentive or offer, raise awareness of your 

destination or product, or run a competition or 

survey, we can produce and send a targeted 

email campaign to meet your specific goals.

Production

Our Production team will guide you through 

the process, helping you to create the content, 

construct the look and feel of the email, 

choose images, links and calls to action. 

Alternatively, you have the option to supply us 

with your complete html email for us to mail.

We will also manage the timing of the mailing 

to ensure maximum opening rates.

production@bmipublishing.co.uk

E M A I L  M A R K E T I N G

mailto:production%40bmipublishing.co.uk?subject=
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“One of the best agent events I’ve attended 
this year. There was a high turnout of 
agents and suppliers, a great location, great 
structure to the event and great food!”
EXPEDIA  

Raise awareness and knowledge of your 

destination, brand or product at our face-to-

face events across the UK.

Network with proactive, high-quality travel 

agents and advisors in a relaxed environment. 

Join our multi-partner events for destinations, 

or specific markets. Alternatively, we can 

create a dedicated event for your product.

Formats include

•	 speed-dating 

•	 Q&A

•	 quizzes and competitions

•	 wine, cocktails and food tasting

•	 cinema experiences 

•	 interactive activities

What’s included

Each event is supported by pre-event 

marketing and post-event coverage in the 

magazine, newsletters, website and social 

media, including an online photo gallery.

Events include drinks, buffet and a prize draw.

Locations

In order to reach as many travel professionals 

as possible, events are held in locations across 

the UK.

Upcoming events

C O N N E C T  E V E N T S

https://www.sellingtravel.co.uk/connect-calendar/
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“It is a great honour to be asked to chair the 
judging panel for these awards.  Accessible 
Travel for disabled people is becoming one of 
the fastest growing sectors and I and my fellow 
judges look forward to recognising the hard 
work of those within travel helping to make 
travel more accessible and inclusive to all”
JONATHAN FLETCHER
WHEELIE GOOD TRAVEL COMPANY  

The 2026 Travel for Every Body Awards will 

shine a light on initatives that make travel 

more accessible and will recognise individuals 

and companies who are "making a difference".  

These awards are part of our Travel for Every 

Body campaign which was launched in August 

2023 to champion and raise awareness of the 

importance of accessible travel. 

Entries

Entries open in April and the shortlist is 

announced in the September/October issue 

of Selling Travel magazine. Winners receive 

their awards at a ceremony in Manchester in 

October. From start to finish, the awards will 

feature in the magazine, online and across 

social media.

Categories

There are 14 categories covering all sectors 

of the industry, including destinations, 

accommodation, cruise and transport.

Judging

Submissions will be judged by a panel of 

experts in accessible travel, including those 

who have expertise and firsthand experience 

of the needs of travellers living with visible and 

non-visible disabilities.   

Sponsorship

Align your brand with this important campaign 

and raise the profile of your product. 

Packages range from headline to category 

sponsorship. 

More information

AWA R D S  -  T R AV E L  F O R  E V E RY  B O DY  AWA R D S

https://www.sellingtravel.co.uk/travel-for-every-body/
https://www.sellingtravel.co.uk/travel-for-every-body/
https://www.sellingtravel.co.uk/connect-calendar/
https://issuu.com/bmipublishingltd/docs/selling_travel_march-april_2025/5
https://issuu.com/bmipublishingltd/docs/selling_travel_march-april_2025/5
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“Selling Travel produced a wonderful guide for 
Visit Pittsburgh, bringing the city to life with a 
combination of colourful imagery, informative 
text and fun facts, helping agents digest the 
destination in a snapshot!
The team were also a joy to work with, from 
start to finish.”
WILL HALL
VISIT PITTSBURGH

We produce eye-catching travel guides in both 

print and digital formats with content for travel 

professionals and consumer audiences.

These high-quality guides are written by 

leading travel writers and overseen by expert 

editors. 

Full service

Our Editorial and Design teams will work 

closely with you at all stages of the production 

process, to create content and design styles, 

source images and create maps. 

We produce guides for different geographical 

regions and in multiple languages.

Our long established relationships with key 

suppliers means we can offer a variety of value 

for money print and paper options.

Distribution

We can work with you to develop your ideal 

targeted distribution. 

For many of our clients we distribute their 

guide to the travel trade with Selling Travel, at 

our Connect events and take extra copies for 

their own distribution. We can also advise on 

additional targeted consumer distributions and 

key travel shows and events.

Experience and expertise

We have been publishing dedicated guides and 

supplements for over 40 years.

We work regularly with membership 

associations, such as Visit USA, VISIT FLORIDA 

and the UK Chapter of Caribbean Tourism 

Organisation.

Recent Travel Guides

T R AV E L  G U I D E S

https://www.sellingtravel.co.uk/magazine/
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“We love working with the Selling Travel team 
- they are creative and work hard to produce 
the best possible results for our clients”
ANGIE SLOAN
SLOAN SQUARED TRAVEL MARKETING

We have a strong and fast-growing presence 

across key social media, including LinkedIn, 

Instagram and Facebook. 

Inspirational

Our creative team brings our travel content to 

life using eye-catching images and videos to 

inspire travel professionals and their clients.

Campaigns

We can create bespoke social media 

campaigns to help destinations, brands or 

products engage with travel professionals. 

Maximum reach

Content from our magazine, guides and 

website is shared on our social media to 

reach a wider audience and to maximise 

engagement with the travel trade community 

worldwide.

Event promotion

We also use social media channels to raise 

awareness of our partner events as well as 

our Connect events and Travel for Every Body 

Awards. 

S O C I A L  M E D I A
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R AT E S

“Working with Selling Travel magazine on 
the Florida Guide was a fantastic experience. 
Efficient, patient and great to collaborate 
with, Selling Travel showcased Florida’s 
destinations in a unique, educational and 
informative way”
MUNA ABANOUR
VISIT FLORIDA

Magazine

Advertisements / Advertorials / Sponsored *

5 pages *	  £10,875

4 pages *	 £9,415

3 pages *	 £7,795

Double-page spread	 £5,995

Full page	 £3,750

Half page	 £2,065

Quarter page	 £1,135

Eighth page	 £625

Cover wrap (4 pages)	 £11,380

Wraparound band	 £4,150

Loose inserts	 from £495

Digital

Newsletter Banner	 £500

Website Banner	 £500

Solus HTML email	 £1,250

Digital Itinerary 	 £2,250

Immersive advertorial	 £1,875

Hubs	from	 £9,500

Events

Connect supplier	 from £1,095

Dedicated Connect event	 from £9,500

Guides
	 from £5,000

Marketing packages
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Our Partnerships team will work with you to 

create campaigns that create synergy and 

ensure your destination, brand or product gets 

maximum exposure and ROI.

Multi-platform strategies

Thanks to our broad offering, our packages 

cover print, digital and social content, event 

sponsorship, awards sponsorship, trade 

promotions, incentives, competitions and 

more. 

Value

Our marketing packages are the most cost 

effective way to partner with us.

We can provide a range of examples of 

previously effective marketing campaigns 

and testimonials from happy clients. Our 

Partnerships team will ensure you get the best 

value for your spend.

•	 destination packages

•	 annual package

•	 destinationfeature

•	 competition

•	 online hub

•	 video feature

•	 video/audio interview 

•	 event (including Connect)

•	 travel guide

•	 travel guide distribution

•	 social media

Promotional packages

•	 training programme

•	 fam prip

•	 webinar

•	 events

M A R K E T I N G  PA C K A G E S

“It is truly a pleasure working with the team 
at Selling Travel. They have created editorial 
and campaign packages for us that resonate 
with our target audience to benefit our 
region and our partners. Their passion and 
commitment to the work they do results on a 
product we can all be proud of”
MICHELE COTA
DISCOVER NEW ENGLAND



Sally Steven David

Charlotte Steve Bev
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Our experienced team has a passion for 

travel and an in-depth knowledge of the travel 

industry.

By attending and speaking/moderating at 

trade conferences and events in the UK and 

overseas, and through hosting our own events, 

our teams have strong relationships with the 

travel trade.

Call us on 44 (0) 20 8649 7233. We look 

forward to working with you. 

Partnerships Team

Publisher: Sally Parker

Publisher: Steven Thompson

Partnerships Manager: David Wilcox

Editorial

Editor: Charlotte Flach

Editorial Director: Steve Hartridge

Group Editor: Bev Fearis 

T H E  T E A M

“The team were a pleasure to work with 
on the Los Cabos guide and have delivered 
great quality drafts that fitted our brief right 
from the start. We're pleased to have this 
informative and accessible guide as a tool for 
trade education and destination promotion”
CHARLOTTE BROWNING
BLACK DIAMOND

mailto:steven.thompson@bmipublishing.co.uk
mailto:david.wilcox@bmipublishing.co.uk
mailto:charlotte.flach%40bmipublishing.co.uk?subject=

